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Loyalty

CardSprint is proud to introduce the latest version of our loyalty software. Designed from the ground up,
CardSprint Loyalty has been developed from years of experience dealing with businesses who know the value
of good customer relations, but have been unable to find an affordable solution.

Packed with useful features, CardSprint Loyalty makes it easy to manage your clientele. Encourage repeat
business by initiating a points rewards program, and set up any number of timely promotions. CardSprint
Loyalty enables you to create a history of your customer’s purchases, and selectively market only to those you
need to, saving time and money on saturated marketing.

CardSprint Loyalty can be downloaded from www.cardsprint.com.au/software.html. This is a trial version,
which is only capable of processing 100 transactions. If you would like to purchase CardSprint Loyalty, contact
us on (08) 8365 2875. Monthly or yearly options are available.

It is important to note that this is a stand alone program and will not exchange information with your point of
sale software, unless an integrated interface is developed specifically for your system. This means that any
transaction will need to be entered separately into CardSprint loyalty. We have recently developed such an
interface to support GPOS, and we would be happy to look at your particular point of sale system to determine
interface viability.

Installation

Once the ZIP folder has been saved to your computer, extract the files and run the CardSprint loyalty.msi file
to install the program. If no access key number is entered, the software remains a trial version, restricted to
100 transactions.

Test File

Included in the download folder is a test database. To use this file, go to the admin section and import the
dummy Access file. Click on the Import/Restore button, and then Browse for the file. Be sure to choose file
type as Microsoft Database(MDB), then find the "loyalty (dummy).mdb" file from the location where you
extracted it. This file contains a small list of fake customers and transactions. If you do not import the dummy
file, you can just add customers and promotions from scratch.
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Transactions

Once a card is scanned, the transaction screen is
opened, where you can enter the sale amount. Clicking
Update will add that transaction to the database. The
History button will show a list of this customer’s
purchases.

Points

Each transaction carries a value of points, which is
initially set to one point / dollar. This ratio can be
changed in the admin section, or by applying a rewards
scheme. Redeem Points is used if a customer is receiving
a reward for reaching a points target, as set up in the
rewards/promotions section.

Customer Profile

Build a valuable database. Include your client’s address
details to enable easy merging to mail out letters, with
the option to include specific customers in marketing
communications. A “Customer Notes” section allows
more specific information to be recorded, giving a
personal touch. How does your customer like their
coffee? What products do they purchase most often?
Which subjects to avoid when chatting? Anything you
like may be added. To change or add customer details,
simply type them in the respective field and press OK.
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Lost or Damaged Card

If you need to issue a new card to an existing
customer, simply enter the replacement card
number here, and all the details will be transferred.
Old cards will become void.

Loyalty Alert Pop-ups

142000 within the last 2 days
Spend at least $2000 in a period of 2 days

REDEEM REWARDS

Administration

Accessible via the Admin button on the opening screen,
this section allows you to set base parameters, and
provides links to the Rewards and Reports functions.

Automatic card search is a handy feature, where the
card number length (e.g. 5 digits) can be entered. When
a card is scanned, the system automatically forwards you
on to the next screen, without needing to press the
Search/Add button.

The default Points/$Reward value is recommended to be
kept at 1 for convenience. Promotions can be set to
override this value for a given time.

Backup allows you to save your complete database, to

assist in the event of a computer problem, or if you need
to re-install the program.

info@cardsprint.com.au

If a customer reached a points target as set in the rewards section, a
Loyalty Alert will popup to prompt a reward to be redeemed. This alert
will only pop-up once, and the points amount redeemed will need to be
typed into the Redeem Points section.
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Tope #2 - Extra Points Per spend {8 810 010 B 0 you (when in the transaction screen), prompting
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Fiule Customers who are celehrating the anniversary of their first purchase with
Dollar-A t Based ts let tract
ollar-Amoun ase repor S 1ets you extrac a us between =date= and =date= and have chosen to optin to marketing
list of customers who have spent at least, or less pummunications.
than, a certain amount within a given period.
Saved C Reports
Rule |
MOSt Valuable CUStomer can te“ you your top Customers who are celebrating the anniverzary of their firzt purchage with us between 1-...
1 Customers who have spent at least $100 between 1-5ep-2008 and 30-5ep-2008 and ha 1
CUStomerS’ elther by percentage or number’ based Customers wha have sEent less than $500 ever regardh:ss of chaosing tozpl-\n to marke. .. —
on amou nt Spent’ or frequency Of VISItS The 10 percent most valuable customers by transaction amount and have chosen to opt-...
R _E:puri
Anniversary reports tell you how many years B dldo ( Expont )
patronage your customers have given. . CLOSE

Backing Up

It is advisable to perform a back-up of CardSprint loyalty after each day of use. You can back-up manually
through the Admin section, or wait until prompted to backup when closing down the program. The file is saved
as an Access database file (.mdb), which contains all customer details and transactions. As a default, the file
name is in a convenient date format, and will be saved in a C/Program Files/CardSprint Loyalty/Backups. If
needed, these files can be restored through the import/restore feature in the Admin section.
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